
Appendix L: Planned/expected Marketing & Communications activities on a month-by-month basis 

This is an overview of the expected promotional activations. A considerable percentage of the Marketing work is reactive to unique Service initiatives 
and requests, and not listed. A 6-week lead in time is requested for projects. Budget is allocated Quarterly after review. This table represents 
approximately 40% of department workload. This table does not include the Communications elements. Each element represents a considerable 
amount of activation - social media, digital, media, print, press release, ATL, BTL, distribution. 

 



 

 

 


